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Contact Us
1.877.663.0115

www.ConvergentAcquisitions.com



 

 

magic   ink

DOCUMENT DESIGN
All Contents ©2002 - 2017 Hamilton Taylor/Magic Ink, All rights reserved. 

T
A

B
LE

 O
F C

O
N

T
E

N
T

S

Welcome

Who Is Convergent

Due Diligence Methodology

The Rule of Eight

High Five 

Seven Steps to Success 

Six Ways to Protect Your Interests 

From Words To Action 

Charlotte, North Carolina  

Extensive Research 

Neighborhoods 

Appreciation

Disclaimer 

5

6

8

10

12

14

16

18

20

22

24

26

28



 

 

magic   ink

DOCUMENT DESIGN
All Contents ©2002 - 2017 Hamilton Taylor/Magic Ink, All rights reserved. 

Visit Us At: 
www.ConvergentAcquisitions.com
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We are vendors and developers of real estate.  Convergent is dedicated to making 
sure that our clients purchase the absolute best product in the best locations, so 
that they might build themselves a better future.  We strive to identify what we 
believe to be emerging markets with great appreciation potential.

It is this research that gives us the tools needed to walk with confidence in the 
areas of the country where the appreciation should be the greatest over time.  We 
then acquire or build new product with all the attributes we think  renters prefer, 
thus better arming our clients in their ultimate goal of long-term appreciation 
with minimal outflow of cash.

The true secret of acquiring wealth in real estate is by buying fairly priced units 
in undervalued markets and gaining wealth over the years as the property 
appreciates in value.   But anticipating appreciation is only half of the Convergent 
equation - without good services both before and after closing, owners can be 
left with vacancies, high insurance rates and all around confusion.  

Our clients are guided through the entire process - minimizing  the confusion, 
even for the greatest of novices.  From selecting their property to working 
with partners in mortgage services, we are there.  Then beyond closing, we 
introduce them to reliable reasonable insurance agents and the best in property 
management services.

People tell us time and time again that the thing that makes us different are our 
services - the convergence of the best product, the best place, the best people 
and the best service - at Convergent, it isn’t just our name, it is our way of life.
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1.  We put the entire market under a microscope then carefully select the best locations to 
develop.  We continually probe the market looking for triggering events which indicate 
impending growth.  We build in areas with easy highway access, close to shopping, close 
to major employers and surrounded by upcoming development. 

2.  We build or acquire the best products in the best locations and supercharge them 
with the amenities that renters want. No one else can offer these properties at these 
prices backed by our services, resources, and rent ready amenities.

3.  We have preferred lenders that specialize in income properties, including stated 
income and no-doc programs.

4.  We have secured the services of a leading investment Real Estate brokerage firm 
to help ensure a smooth and professional transaction.

5.  We have a short list of insurance companies that we recommend that are 
competent in income property policies.

6.  All our properties are brand new and carry the builder new construction warranty, 
and include our rent ready package. 

7.  We have make it easy for clients to procure the services of the leading property 
management firms in the city. Under Convergent’s guidelines, they sometime start 
marketing properties to credit worthy, background checked tenants before clients even 
close. 

Our Seven Steps for Success are the foundation that builds our potential turn-key 
solution. Taken individually or together these elements will make it easy to own 
real estate in an emerging market no matter your experience level. Our connections 
allow us to offer you access the best service providers in the market, thus streamlining 
our client’s investment process.
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It may seem like a lot - and it is - but Convergent follows all of these rules and more, so 
that we might make our clients rest that much easier, knowing that we have taken care 
to look at all aspects of each and every deal that we bring to them.  The following is our 
list of 6 Ways We Protect Our Client’s Best Interests:

1.  2.5 MILE RADIUS ANALYSIS 
Because as much as it has to be the right product - it should also be the right location. Our 
acquisitions team is networked with planning agencies, zoning departments and other local 
developers allowing us to develop only in micro markets where above average appreciation 
is indicated. We examine absorption rate studies, localized demographics and real estate 
trends to ensure we develop our properties in locations best suited for our clients’ goals.

2.  TRIGGERING EVENTS 
The right timing is also essential to success. We have insight from zoning & planning agencies 
on new infrastructure being planned or developed and are able to acquire grandfathered lots 
lowering costs prior to impending impact fees.

3.  SPREAD FINANCIAL EXPOSURE 
We place limitations on the number of units one person may purchase in any individual 
neighborhood. This limits the financial exposure furthering protecting your investment. If 
an individual makes the decision to exit there is no major effect on any one development.

4.  COMMUNITY OF STRONG OWNERS  
 VS. 1ST TIME HOME BUYERS 
We require a 10% initial payment on all of our properties ensuring every owner has the 
minimum financial reserves to be a responsible owner therefore helping maintain your 
property value. 

5.  CREATE A STRONG HOA 
Our Home Owner Associations limit signage, impose professional property management 
and lawn care - this helps protect your property value.

6.  LEVERAGED LEASEUP MARKETING 
Convergent places the best on-site lease-up in all of our new developments creating residential 
neighborhoods with the marketing power of an apartment complex.6
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The following statements speak for themselves, and they are but a small sample of all of the good 
things that have been said about Charlotte, North Carolina, Convergent’s Chosen Market.  The 
whole list could fill another book, so we will just print a few...

“Banks Help Charlotte, North Carolina Buck Housing Downturn...Price gains started 
accelerating two years ago, driven by the expansion of Bank of America Corp. and 
Wachovia Corp., the second- and fourth-largest banking companies in the U.S. Both 
are based in Charlotte and together employ 35,000 people in the city of 664,000.”
-Bloomberg.com, September 19, 2007

“On March 1, 2007 the Office of Federal Housing Enterprise Oversight announced the 
housing appreciation rates for 2006.  Charlotte’s appreciation rate for last year was 
9.09%, exceeding the national average of 5.9%.”
-OFHEO Data

“When home prices and local wages rise in tandem, you get a homeowner’s dream 
— a ‘fairly valued’ market that sidesteps the dynamics of bubble and crash. When 
home prices outrun wages, real estate becomes overvalued; when incomes rise faster, 
it’s undervalued…Charlotte is currently undervalued by 13%.”
-Smart Money, a Wall Street Journal Publication

“The Charlotte Chamber foresees 100,000 people living in the center city and 4.2 
million in the metro region in 2026. Charlotte is expected to have nearly twice as many 
Fortune 500 firms, more than twice as many people over 50, almost double the number 
of public school pupils and triple the amount of office space.”
-The Charlotte Observer, October 24, 2006

“North Carolina is becoming the new Florida for some retirees. North Carolina is now 
the #1 retirement destination in the U.S. Many people who planned to move to Florida 
for their Golden years have now moved to North Carolina instead and the state’s quiet 
boom doesn’t seem to be showing any signs of ending anytime soon.”
- HousingPredictor.com, 2007

Charlotte vacancy rate plunged by more than 35% in just two years.
Occupancy rates continue to break records.
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magic   ink

MAGAZINE DESIGN
All Contents ©2002 - 2017 Hamilton Taylor/Magic Ink, All rights reserved. 

e
n
te
rt
a
in
/m

e
n
u

W

Cleaning a grime-covered oven can be quite a 
chore, especially using a store-bought cleaner 
that can leave a chemical residue in your oven. 
We’ve developed a high-powered, made-
at-home product to help you de-gunk your 
oven during spring cleaning without harsh 
chemicals - and at half the cost.

Recipe:  The juice of 1/2 lemon and 1 
teaspoon of water to every 3 tablespoons of 
baking soda.  Save the lemon half for step 2. 
Mix together the ingredients to make a paste. 
Hint: The paste will fizz as the baking soda is 
added to the lemon juice. Unless, of course, 
your baking soda is old, and no longer active. 
 
1. Spread the paste onto the dirtiest spots 
of your oven. Let the solution sit for about 
10 to 15 minutes before you begin cleaning. 

2. Fill one of your lemon halves with the paste. 

3. Using the lemon as a scrubbing utensil, 
start to rub the paste all over your oven.  
Hint: Put a little elbow grease into it! 

4. Let the paste sit for another 10 minutes, 
then start to clean the oven using a wet rag. 

Voila! A clean and fresh oven!
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This adorable bird plate caught my eye 
from across the room! I just love the color. 
Find it at Toula’s on Clayton Street.

By Rachel Barnes - Photos by Ian McFarlane

I never got into using body oil until I tried the 
LaLicious Body Oil in Lily Mango. The smell 
gets me in the mood for summer, while the 
body oil gets my legs bikini-ready! LaLicious 
Body Oil available at www.lalicious.com 

The most inspiring book to land on your 
coffee table. “Offerings: Buddhist Wisdom for 

Everyday” found at Frontier on Clayton Street.

I love impressing guests, and since I know 
so little about wine, this amazing bottle 
topper/candle holder will distract them! 
Find one for  yourself at Shiraz in the Leathers 
building on Pulaski Street.
 

The most comfortable of the platforms that 
you’ll be seeing all over  the place this season. 
Perfect dancing shoes! Carlos Santanas 
available at  Fetish on Clayton Street.

This stuff is like mascara for your hair. It plumps 
and thickens the more you put on! For those 
that crave volume, it’s addictive. ghd Fat Hair 
available at bob(SALON) on Foundry Street.

Forget necklaces.  This fabulous hand-made scarf 
is lightweight enough to wear all spring! To inquire 
about prices, email: wendyhanson@hotmail.com.

For years we’ve been putting chemicals 
on our skin to look beautiful. Now we can 
look beautiful with all-natural glō mineral 
makeup. Found exclusively at The Spa at 
The Foundry Park Inn.

I love Paris in the springtime! 
Especially when flashing my 

passport  in this killer passport cover. 
Get one at Helix on Clayton Street. 

 

I love displaying fresh flowers in my house, and 
this little flower spike makes it 100 times easier! 
Just stick the stems into the spikes and place 
in a cute vase with water. Pick up a Frog Pin 
at Donderos’ Kitchen on Milledge Avenue. 
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LINDSEY GRAHAMʼS LOGIC:
THINKS SUSPECTED TERRORISTS 

SHOULDN'T BE READ RIGHTS

TELL CONGRESS TO CLOSE THE TERROR GAP:  www.TerrorGap.org

BUT THINKS THEY SHOULD 
BE ABLE TO BUY GUNS
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Join me at

www.maig.us/declare

I DECLARED
MY  INDEPENDENCE

 

MAYORS AGAINST

ILLEGAL GUNS
a joint campaign of

If we don't let terrorists fly...

It's crazy to let them buy... 

Tell Congress to block gun sales to 
terrorists by closing the terror gap
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ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C E

I’M VOLUNTEERING TO 
DEFEAT THE RECALL

The DC gun lobby is trying to undo
Colorado’s common-sense gun laws

Let’s send them back to 
Washington! 

LEARN MORE: MAIG.US/LINK

CONGRATULATIONS

COLORADO!
COLORADOʼS NEW LAW REQUIRING 

BACKGROUND CHECKS FOR ALL GUN SALES 
AND LIMITS ON HIGH-CAPACITY MAGAZINES 

GOES INTO EFFECT TODAY

ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C E
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JEFF FLAKE IS THE MOST UNPOPULAR SENATOR IN AMERICA

AFTER VOTING AGAINST 
GUN BACKGROUND CHECKS

-33%*

*33% NET DECREASE 
IN APPROVAL RATING

ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C E

BY VOTING AGAINST BACKGROUND CHECKS

JEFF FLAKED
ON GABBY GIFFORDS

ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C E

Sorry 
about 
that...
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ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C EData: Federal Bureau of Investigation, 2001-2011. 

Law enforcement killed with handguns that were not their own.

IN STATES WHERE A 
BACKGROUND CHECK 
IS REQUIRED FOR PRIVATE 
HANDGUN SALES, 

39% FEWER 
LAW ENFORCEMENT 
OFFICERS WERE 
SHOT TO DEATH, 
WITH HANDGUNS BETWEEN 2000-2011
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SEND YOUR SENATORS

A MOTHER'S DAY CARD
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ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C EData: Federal Bureau of Investigation, 2001-2011. 

Law enforcement killed with handguns that were not their own.

IN STATES WHERE
BACKGROUND CHECKS 

ARE REQUIRED FOR 
PRIVATE HANDGUN SALES 

39% FEWER
LAW ENFORCEMENT OFFICERS

ARE SHOT TO DEATH 
WITH HANDGUNS
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ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C E

ROB PORTMAN CAN'T HAVE
HIS CAKE AND EAT IT TOO

Claims he voted to strengthen 
background checks (by voting for the NRAʼs version)

In actuality, he voted against 
expanded gun background checks 
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BACKGROUND
CHECKS SAVE
LIVES
EVERY DAY, 33 AMERICANS
ARE MURDERED WITH GUNS
SUPPORT THIS
COMMON SENSE REFORM
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Demandaplanpostcards_June2013_3.pdf   1   6/10/13   8:47 PM

BACKGROUND
CHECKS SAVE

ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C E

EVERY DAY, 33 AMERICANS
ARE MURDERED WITH GUNS

LIVES
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GUN OWNER FOR 
BACKGROUND 

CHECKS
ACT ION
DEMAND
T O  E N D  G U N
V I O L E N C E
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